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Acce •orles to Make Making Money Ea •ler
For Your Lobby:

TWO 22x28's, hand colored.
SIX art-colored llx14's, and
TEN sepia prints.

For Your Billing:
ONE smashing twenty-four

sheet.
ONE arresting six-sheet.
TWO compelling three-sheets.
TWo splendid one - sheets.

Cut-out Window· Card of
half-sheet size in three
colors.

For, Your Newspapers:
A mine of publicity matter
preJPfed by trained newspaper

;. . ·E

men. ADVANCE and RE
VIEW stories for your dra
matic editors. Prepared matter
for .your program. Scene-Cuts
in varieties of ONE three
columh, TWO two-column,
and 'TWO one-column cuts.
Procurable in either mat or
electro form. Ad Cuts for the
newspapers, TWO two-eol
umn, and TWO one-column
ads. TEASER Advertising
Aicls and Catch-Phrases. Star
Cuts.

~ General Exploitation:
:N<?velty Cut-out Herald . in
colors.
Complete exploitation om
paign outlined by experts.

t·

q Srotral rtproductions 01 tht
thru sizts 01 stills offtrtd by
Atttro art shown on this pagt,
and convinu at a glance by their
dramatic foru and pictorial ex
ullence. Make tht most 01 thtm
and mount the splendid 22x28's
tithtr in your lobby or in Iront
01 your thtafre. 8TJ/tndid busi
nus gelttrs-that's what thty arel0- 01 tit• .arild.. 22 x 28'_n.. otla r ia jaat ...ood

The objective of this slide is to make Y04r.~o repeat via the' box office.
The beat means of exploiting the slide fa by proiectin~ about ten days in advance
of the picture's showing, and giving it conapic~u. pJ,ce by'letting it .tand out alone
for aeveral minutes longer than is your custom; -

q When your townsmen and
women think 01 your theatrt thty
instantly fJisualilU your lobby
vjvid and colorlul with displars
01 the current or coming picture.
Many go out 01 thtir way just
to take a look at your lobby dis
play and to Ii" out if tluy will--
like the picture. The showman's
point is to tde advantage 01 this.

11 x 14

o r hh
The aMortment i. ready for
the orderinc. Rrocurable from
your neareat M"tro excbanae.
They are Ii.ted below:

Two 22 x 28'.. band.ome
and hand·colored. repre.ent
inc the mo.t expert craft.
man.bip po..ib\e.

Six II xl"'•• like the
22 x 28'. in quality. differinc
only in .ize.

Ten 8x 10'•• in ricb. warm
.epia. Theae look IiI.. aup
rior photocrapJ.ic portraita.

Title and a)'nopai. card.
to Co with the M:ene .till••
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Who
FOR FAME

SC[N[ from °Tll[ MANW~
Starn",! BER.T LYTEL L

OD..Columa Sce_ Cut or Mat
No. 62·C

For Your Program
Nothing could be more attractive
than the one-eolumn scene cuts
shown on this page. The intimacy
of the scenes portrayed wiIJ. hit a
responsive chord in the hearts of
your clientele. Play upon that
chord in your publicity. Get them
coming through the intimate ap

peal of your house organ.

You will fin. II tlrree-colum" lre"e cut, of tire lort tlrat tlr~ ntwl
flafl~rl lit~ tire b~lt. G~t tlris and tlr~ otlrtr ICt1e~ CUtl from tire JI~arnt

M tiro exclrll~g~ a"d taltr t"~m to tlr~ local "~Iflaflerl. Tlrne CUtl
are made from tire I'rofltr Icreen for ntwlflap~r reproduction. If lOll

succud in placing a />ublicity Itor}', you can g~t the cutl in print 01

iIlultrationl.

T_~ s.- Cat or Mat No. 82-D

On the t age

Free AdvertiSing Aids
C 0 C

~I T'S free advertisiDg that doea it."
So Beddy Millo cODcluded when he sought the sceret of publicity;
the secret of having hi. deedl reported on the front pages of Dews
papers. ADd Beddy figured it out. Tbe secret is DOW youlI, aDd,

properly exploited, it means columns of Dewspaper apace; it means the froDt
pace. Seldom has there been a picture that has met exploitatioD requiremeDts
as effectively aa "Tbe Man Who."
Tbe well-dreased man who lOes
ba refoot in the streets as a protest.
agaiDst tbe high prices of ,hoes,
yields eDdless ponibilities for
stirring up pUblic interest. On the
"stuDt" pace of this book you will
find SUggestiODS as to the best
meaDs of developiDg these poaai-.
bilities. They mean free adver
tising; the best kiDd of advertisiDg
in the wQrld.

But, iD addition to your free
advertising, lOU must Dot Deglect
paid advertJliDg in Dewspapers
and 00 billboards. The advertis
ing proposed in tbis lMlok will
meet your requirements, aDd with
it, you will find the publicity
stories, scene cuts and liar cuts
6ndiDg their way iDto the motiOD
picture Dews of the papera to
which you give your paid matter.

In straight advertisiDIt your
biggest drive should be mode iD
the exploitatioD of the star. A
Bert Lytell picture-any Bert
Lytell picture-is a sure boll-ollice
success. Bert Lytell has receDtly
been wiDning moat of the popular
ity CODtests that have beeD held iD
various parts of the world-and he
has been WiDDiDC by tremeDdous
majorities. But his success Is even
better attested by the box-ollic:e
receipts, which show the drawiDg
attractioD of the venatile star iD
creasina with eYery picture iD

hich he appean. _

PouDd home the strength of the picture. "Tbe Man Who" was a feature
Itory in the Saturday Evening POit-and don't forget that the Saturday Eve
ning Post has a circulation of more thaD 2,000,000. Few stories that the
Saturday EveDing POit has published created quite 10 much discus iOD as
"The MaD Who." It was tbe story of the year. All of those who read it or
beard about it, wi II be aDllioua to see the pictu reo You will fiDd, too, that
the Dame of the author, Lloyd Osborne, has big hox-Q/lice value. "The Man
Wbo" is a Maxwell Karger production; aDd the Dame of Karler ia a
guaraDtee of a picture that reaches the higbest staDdards in photography,
technical Hilt ill u..atrical liDes aOO rieltly ""PD.tive "e.at.iOD.

ID th.s production, Mr. Karger bas lathered together aD UDUSUany dis
tinguished ca t. Vou will find two names that are of special importaDce in
your publicity-Lucy CottOD and Virginia Valli. They Ire sta" who attract
audiences to the theatre ju t as iDevitably as the mOOD attracts sweethearts
to the opeD spaces.

"The Mao Wbo" is a elf- tarter; give ber tbe gas and let her go for a
box-ollice record.

2-CoL
SceDe
Cut or
Mat
No. 62-A

lio?

toryThe

SCEN~~· MAN~·
StJur'Nf 8~RT LYTElL

On -Columa SeeD. Cut or Mat
No. 82-8

In ordering these cut
please state

the SIZE and NUMBER

What's a
It is he that every man who "does things" comes to be; the man who gets

hi name in print by pulling eff orne little tunt; the man who won the recent
war, the man who made the Vol tead law; the man who first discovered ink,
the man who led the fight on drink; the man who broke the Monte banlc, the
saint who &ot dubbed a crank; the writer of a picture tale, the man whose
lengthy run beat Yale; the man who gets a mighty name by being written up to
fame.

o t1 C

as enacted by this brilliant cast.-

Bedford ·Mills " _.BERT LYTELL
Helen Jessop : Lucy Cotton
Mary Turner Jlirginuz Jlalli
St. John Jessop Frani Curri~r

"Shorty" Mulli&an Tamma"y Young
"Bud" Carter Fr~d Warr~n

Radford Haynes Clarence J. Elm~r

"Bing" Horton Willuzm Roullt
Sarah Butler._ Mary Louis, B,aton
Jack Hyde ~o> Franlt Strayer

A MAXWELL KARGE 1roduc 0 or M,tro Picturn Cor10rilti AiI_tt,d."d
S""ilrioi,ud ~ r from th, Silturdill E.".i",. PofStorl

of Llo,d Ibo . Photo,ra1h, bl Arthur MilrtiJ'fli.
T"A"ical Dirutor, M. P. Stilulcul

BEDFORD MILLS, wounded in the Argonne, met Helen JeslOp when her aristo
cratic father, St. John Jessop, was giving a dO-lOmething-for-the-poor-boys
party at his New York home. Beddy, overcome with music aDd ice cream,
fainted, and Helen gave him fir t aid treatment so prettily tbat Beddy fell in

love. But Helen was flOt for a bank clerk; she waDted a mao who did thinp aDd
Beddy tried his belt to be a Mao Who.

Faultlessly d res ed for an afternoon call, but without aDy ahoes, he went for a
stroll on Fifth Avenue, resolving to be the Man Who Broke the Shoe Trust. Crowds
followed him aDd the police arrested bim for indecent upoaure. "I caD't alord to
buy hoes," Beddy nplained to the judie. "I'm goine barefoot until the price comes

1-~·-~~----40wn. ,Profiteering h~ ~ uopl" He. .. CODIlraNlate4 u.r PHformiDa • .public.
ervice. And the public responded with

quick enthu ia m to his ocbeme. All over
the country people relOlved to follow his
example. Whole schools voted to Co bare
foot. OD the Ea t Side of ew York,
people were mobbed for weariDC shoeo.

Beddy wa a hero to bis follower, a
sensation to tbe daily prell, which raD
lengthy accounts of hi exploits in enter·
ing the mo t fa bioDable placet barefoot,
and an object of acorn to Helen Jes op,
who wrote him, becau e of his notoriety,
never to try to see her acain. But to Mary
Turner, who hod a studio iD the apart·
ment bou e where Reddy lived, the shoe
less wODder was a biB lovable boy who
needed IOmeone to take care of him.
Barefoot her elf, Mary ent with him
~rotectively on hi Fif.tb Avenue ellpedi
tJODL A common cau e threw tlIem into
each other's arm and they found bein iD
each other's arms plea ant that they de
cided to cet married, oDly • . . .

"I can't marry you, Beddy," be ell
plained, "until you kDow the girl I really
am. Perhap you'll never peak to me
again when you know. Sbut our pretty I
blue eyes and try to love rile in pite of it."

Heddy braced himself for the dreaded
avowel.

"Pspa is tbe shoe trult," she whispered.
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E"XPLOITA'TIO
BAREFOOT MAN IN STREET CAMPAIGN TO CUT

SHOE PRICES
There is one big, obvious, startlingly simple stunt to be worked in

connection with your exploitation. That is to duplicate the stunt per

petrated by "The Man Who."

Start, a week before showing, with a man faultlessly dressed in conven
tional clothes suited for an afternoon call-morning coat, top hat, walking
stick, grey trousers, etc.-and send him barefoot through the streets. Have
him call and diqe at the most prominent hotds. If anybody objects to his
appearance in bare feet, his cue is to say, "I'm going barefoot until the price
of shoes comes down. T mtena to stop profiteering. If anybody wants to
help me bring down the price of shoes, he ought to go barefoot too:'

If the police arrest him, so much the better. He can explain his purpose
in court.

-After all, it's a sane way to attack the high-eost-()f-living problem. When
prices are too high, people have to do without things. The land is full of
people who 10 without sboes, but when a person who is otherwise well
dressed goes barefoot, it is bound to create a sensation.

tion. But the more persecution the better, as far as the tunt is concerned.
Your aim is publicity; and with a stunt as oricinal and simple as that lue
eested by the story, publicity is bound to come your way. Your shoeless
wonder oupt to break into the front pages of the newspapers.

Map out a route for your man to follow each day. Select crowded
business streets, fashionable promenades. Let him seize every possible
opportunity to talk about his barefoot ampaill'.

Keep it up u11til the day before showing. Then drop the veil of mys

tery and tum your reformer into a J'elUlar sandwich man carrying silOS;
advertising Bert Lykll in "The Man Who" at your theatre.

BLESSINGS-ON HE B REFOOr BOYS
In connection with the free newspaper publicity that will attend this

stunt if it is properly exploited, you can easily see the possibilities of an inten
sive newspaper discussion- being uoused on the matter of profiteering and tile
proper method in which to end abuses.

By successful propaganda you might succeed in pledging a class of school
boys to go without shoes.

l
Y

.~

Crowds will follow him. The curiosity of the whole town will be
aroused.

The stunt is for your man not to disclose the fact that he has anything
to do with a motion picture. He has to be the real Mysterious Stranger and
to play his part seriously through to a finiib.

If he plays his part well, the interest of the newspapers will be aroused.

He will be interviewed and reports of his exploits will be published. Doubt

less there will be criticism; your man may even be subject to some persecu-

REVIVAL OF THE BAREFOOTED CULTS
Goinc shoeless is not a new idea, even as concerns people who are wdl

able to afford buyinC shoes. A large part of the adult population always bas
in its heart a hankerinc to get shoe-loose. At one time, a generation back,
there was an extensive cult throulhout the country devoted to walkinC bare
foot in the gnu, especially when their feet would be bathed in the dew of
the momine. I

If the place and weather are lUlpicious, your Iboelaa stunt might be
developed toward a revival of this cult.

LIA
Ca
(S,U ,''" ~OSlc",tllIWill h,/ore show;',) .
D,.rJI.J••:

Ben Lytell iD a Dew picture r nat'a the
attraetioa we ~er you u tbe feature iD our
Prosr- bcPDIliDa .... Ilftt. The Metro
ltar wllo baa beea wiJmiDc ... of the JMIf""
alarity COD..... Mid receotl,. will be ICCD ID
• role that baa ahnted him the ereateat IUC- tJ
e.- of hia acrcell career. "

T1ac lIew pictwre ia "TIae M.. Who." The
tide ...,. recall tID J'OU tile Saturd.,. EYCIli..
P ..,. It)' u.,.I 0Ib0r .... wWck die
picture itI fOUDCl.... It w.. _ of the _t
dcllPtful POIt atori.. iD maDy )'ean. I..
briaTat chal1ll lIa becD lIeichtCDed ill a ",ift
_vi. comedy ~a_ OD the Iilver allcet.

SiDc:crel,.,

ne Cut No. 62-£Three- lumn

[PAGa Foua]



A BAREFACED,

o
FAMEFOR

Mali

..

BAREFOOT BID
The•

InLL

TEASER STUNTS IN PREPARATION FOR SHOWING

Not siaee lohn Drew was in hi. prime
on the I~tlmate stage has the theatre
seen a light comedy performance JiVeD
with a suavity and finesse that distin
guished Bert Lytell's screeD appearance
last aiKbt at the •••••• Theatre in ':The
Man Who," an adaptation by Arthur
Zellner of Uoyd Osborne's Saturday
Evening Post story. As Beddy Milia,
the man who tries to break the shoe
trust bT startiag a bardoot IDOYaDCIlt in
the social world, Mr. Lyten .... •
source of coutant joy to the clisc:rim
inatia,. He obtained his effects withecoDOID,. of method and a subtly artis
tic: restraint, bat the effects stirred the
risibilities of the auclieac:e, which greet
ed the production with CUrgliag en
thusiasm. Mr. LJtdI made of BeddY a
lovable bUIDaD beine, poignant in his
moments of tendernes•.

"The Man Who" i. a Maxwell Kar
ger production for Metro, and aever
bas Mr. Karger direc:ted a performance
that was more finel,. done clown to the
amaIIest detaiL Such well-known atars
as Lacy Cotton and Virginia Valli ap
peared in Mr. LyleU's support, Miss
Cotton ravishing'" beautiful as the New
York aristocrat for whom Beddy tries
to become a Man Who, and Mi.. Vam
adorable as the shoe mapate', daugh
ter. Othen in the cut were: Frank
Currier, TlUlUDalll Yoang, Fred War
rell, Oarace J. Elmer, William Roselte.

.". tout ....
cr. The pholOlr&pb,. is 1JT Arthur Mar
tineDi and the art intenora by M. P.
Staukup.

REVIEW
Story

LYTELL DFJJGHTS
.IN "THE MAN WHO"

"The Man Who," by Lloyd Osborne,
which will be remembered by Saturday
Eveniq po.t readers as one of the
most delightful stories of many seasons,
has been made into a motion picture by
Arthur Zellner and will be presented at
the Theatre for ...... days be-
,-inning .

It is a Maxwell Karger production
for Metro, starrin~ Bert Lytell in the
roJ. of Beddy 14i11s. the Ne York
bank clerk who tried to become the
Man Who Broke the Shoe Trust.

Reddy's ambition to become a Man
Who is inspired by his desire to win
the favor of Helen Jessop; daU8hter of
an old New York family, who has no
use for men who were just "nice and
ordinary." So Hedd,. cleeicla to CO
about faultlessly dressed, except that
his feet are a1wa,.s bare as a protest
aplOst the hich price of shoes. Goiag
barefoot into exclusive social circ:les
produces amusing complications and in
spires a national barefoot campaign.

Bert LyteU's supporting COIDpaIlJ' in
clude. Lucy Cotton, as Helen Jessop;
Virginia Valli, as Wary Turner, the
shoe magnate's dauPter who loves
Bedd, ia pite of everythiq; Frank
Cumer, as St. J9hn Jessop. the old
New York. aristocrat, and Tammany
YOWlg, Fred Warren, C1arenc:e J. EI
mer, William RoIeIle, Wary Louise
Beaton and Frank Strayer in the other
TO •

The photocraPhy i. bT Arthur Mar
tineni and the art interiors bT M. P.
Staukup.

ADVANCE
Story'

LYTELL TO APPEAR
IN "THE MAN WHO"

T
•

"S T U-
TIE-UPS WITH THE MAN WHO ADVERTISES

When it comes to your newspaper advertising you should use the teaser
idea. This could be worked out by having one-line advertisements inserted

a week in advance of showing. Try it the first day of yoW' campailPl by

using the single line:

The Man Who.

The following day turn the angle of it to read:

What is a Man Who'

And then:

Wllo is the Mu Wllo'

Do yo" want to become a MIJ" Who'

The Man Who is Com;",.

The title, "The Man Who" lends itself perfectly to a wide range of

advertising tie-ups. Get the idea from suggestions such as these:

Edward Moru, the Alan ,,,,,ho sells the btlt Ice Cream Soda in town.

Pierce Evans, the~Wan Who stlls the Highest Grade Confectionery.

J. r. Sims, the Man Who gives the best Hair Cut.

W. Clegg, the Man Who dots the Ouickest Automobile Re/'airing.
•

1. r. Jones, tht Man Who stlls quality goods at his dtpartment stort.

Or work it along these lines:

Tht Man Who doem't bow that A. Smith stlls the best haberdashtry
in town hasn't lwtd here lo"g.

The Man Who wa"ts to be smartly dressed /,atroni"ts the Bon Ton
Tailor Shop. I

The Man Who wants tht Btst i" Hats goes to tht Unittd Hat Stort.

l
U

er Prod etloD

-
a we I aA
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Spirited Publicity Stories and Teaser Paragraphs

The many painful JIOssibilities exist
ing around a motion picture studio when
the star has to do a eries of barefoot
scenes cau ed Mr. Bert Lytell. to create
a new position during the production of
"The Man Who," his latest picture. a
Maxwell Karger production for Metro,
now showing at the Theatre.

After involuntarily picking up some
tacks and splinter in his unprotected
pedal extremities, the wrathful star
created the Metro rna cot, Albert Sarno,
known flippantly and profesaid1lally as
"the studiO kid," official tack-detector
and on every set where Mr. Lytell ap'
peared without hi walking protector
the official tack·detector first made a
keeneyed search. There was an imme
diate falling off in casualtie •

"The an Who" wa adapted to the
creen by Arthur Zellner and wa pho

tographed by Arthur Martinelli. M.
P. taulcup de ign d the art interior.

Mr. LyteU's supporting cast includes
Lucy Cotton, Virginia Vam, Frank
Currier, Fred Warren, Mary Loui e
Beaton, Tammany Young, Clarence
Elmer, William Ros II and Frank
Strayer.

o..-Col. Star Cut or Mat No. 82-H

Bert Lytell. Metro's popular star, be
came a banker for a day and enjoyed
all the responsibilities and worries that
go with the job of paying out and re
ceiving money from many people, with
the added strain of being carefully
ch cked up at the end of the day's bus
iness to see that his accounts were all
right. Incidentally the film favorite
proved he was a good busines man by
registering 17 cent over when he turned
in his cash.

Mr. Lytell's advent into the banking
world occurred during the filming of
"The Man Who," his latest picture for
Metro, a Maxwell Karger production,
now showing at the Th atre. In
one scene of this Saturday Evening
Post swry by Lloyd Osborne, the hero
appears as a teller in a large bank.

With every handler of cash being
charged with their amount, the bank
scene had every bit of reality that goes
with a regular in titution.

"The Man Who" was adapted to the
screen by Arthur Zellner. Arthur Mar
tinelli is the cameraman.

Mr. LyteU's supporting cast includes
Virginia Valli. Lucy Cotton, Fr~k
Currier, Fred Warren, Mary LoUise
Beaton, Tammany Young, Clarence
Elmer, William Roselle and Frank
Strayer.

---0--

MASCOT SWEPT FLOOR
FOR UNSHOD ACTOR

TUI'III in More Money 'I'h.D He
Collected While WorIdaa'

Oa ''Tbe MaD Who"

LYTELL MAKES GOOD
AS. BANK TEUER

Wh.1l Max••U Kar._, direc.
tor 01 <'T1oe Maa Who," Uoyd
O.bonae'••lory, wlaicla ie .ow
.howiq at the T1oeatre,
decided to &nU1a t10e picture ba
Hollywood, after .oat 01 it had
....D tak... ill N.w York. he had
to reproduce part 01 Broadway
ill CaUforaia.

Mr. L)'le1I, afW co.pl.~ •ac.... who.. local. ... Forty.
eec:o.... Street &JIll Broadway,
_DIed ill eome.hat of a h.,...,.
to I•••• tile Nt; ..... Mr. ~.r
c:aIled after lai.. _

"Juet a minute, Bert. Wh....
are you aom. 7"

"Ola, I'U 10e hack ba a few
minutee. I juet waal to ruD up
to my apartmelll Oil Forty.DiIlth
Strw.t; to _ If - tUre'. aDy
mail"

Those ancient Roman custom which
helped it legion conquer the world and
made its warrior the most hardy of
all, put a decided dent in the health
record of two actors doing a "Roman"
cene f r B rt Lytell's newest pi ture,

"The Man Who," a Maxwell Karger
production for Metro, now showing at
the Theatre.

The two extras in the traditional
Roman garb ith sandaled fe t were
suppo cd to typify the uselessness of
shoes am ng the ancient. The two
costurn d extra tarted in the day f l
ing fin in their light attir , but some
thing went wrong with the heating
plant in the New York tudio and both
hardie w nt on the sick list with heavy
colds.

,I

Wredu of Bowery aad Calm
CeJ-tje1, of Chinatown
MiDale in '''1M MaD Who"

New York's Chinatown and flie
Bowery, whose notorious fame has
made it the mecca for hundreds of
thou ands of siIChtseers, formed one
of the many interestinIC scenes in
Mr. Bert Lytell's picture. "The Man
Who," a Maxwell Karger produc
tion for Metro now showinll at the
...... theatre.•

The familiar down and outer who
fringes the:. dives of the lower Bowery,
the dregs of many nations who rest
lessly drift through the neighborhood
of the old Five Points Mission section
and the cosmopolitan thronlls who.
mingle curiously with the impassive
Celestials in Mott, Pell and Doyer
treet , are all swunJ{ under the cam

era eye.
That the proper characters miKht

not be missing when "The Man Who"
actors invaded the seamy section
of town GeorKe A. McGuire, assist
ant to Director Maxwell Karger,
was busy rounding up some of the
Chinatown celebrities.

In the story by Lloyd Osborne which
was published in The Saturday Evening
Post, a returned veteran sets out to
make himself famous so as to win the
love of a society girl and decides upon
the unique m thod of getting people to
go barefooted to beat out the shoe trust.

Mr. Lytell's supporting ca t includes
Virginia Valli, Lucy Cotton, Frank Cur
rier. Fred Warren, Mary Louise Beaton
Tammany Young and Clarence Elmer.

rthur Martinelli photographed the pic
ture, which Arthur Zellner adapted.

--0-

Even ROlDanl Catch Cold

EXOTIC SEcrIONS OF
NEW·YORK TOWN

Bert Lytell Goes Barefooted;
Then Makes for Iodine Bo tie

Being a barefoot man has none of the
glamour that the poet wove about the
"barefoot boy with coat of tan," accord
ing to Bert Lytell, whose latest picture,
"The Man Who," a Maxwell Karger
production for Metro, is now showing
at the Theatre.

Mr. Lytell as the star in this screen
adaptation of Lloyd Osborne's story in
The Saturday Evening Post, appears in
a number of scenes in his bare feet, but
unshod. In the story the hero in an
attempt to become a famous character
decides to start clubs to fight the high
price of shoes by going barefooted.

In the opening scenes, as the returned
veteran who is being entertained by the
society bud, Mr. Lytell was forced to
eat such quantities of ice-cream as al
mo t to make him believe he--wa to
become known as the man who devoured
the ice-cream trust. But then the story
picture progressed to the part where
the barefoot episodes started.

When the star commenced his bare
foot experiences around the studio, the
carpenters, always busy erecting new
sets and tearing down old ones, were
not used to preparing for unprotected
soles; and it was not long before iodine
was flowing freely to ease the pain
cau ed by splinters from rough boards.

With a corps of moppers up to keep
splinters and nails off the setting, fro
Lytell enjoyed several days of freedom
from barefoot hardships.

Th n came Washington's Birthday,
when the company kept right on work
ing, although the janitor of the studio
building had observed the holiday by
banking all his fires. The cold floors
set Mr. Lytell to sneezing and before
the day was over a scout had been sent
out to get the heaviest pair of wool
sock that could be found.

"The Man Who" was adapted by
Arthur Zellner and was photographed
by Arthur Martinelli.

Mr. Lytell's supporting cast includes
Virginia Valli, Lucy Cotton, Frank Cur
rier. Fr d Warren, fary Louise Beaton.
Tammany Young and Oarence Elmer.

DRESSED TO KILL-A PERFECT BEAU
BRUMMEL I P.ople w.... accuatolDed to -u.a Ioet·
t.r .......med ..Iltl....... But for tile 6nt time ill
their u.. they 10eheld a daady walkiq doWll Faith
A" Il_ all_i.... The crowd. trailed 10ehied hi.,
traflic ... 1oe1d up, t10e barefooted mu-ht ... hailed
before the court aDd cIi.mi.eed, coati..... hie ali_
I... pIlth .trai.ht to the .oat. faahio_bIe laotel ill ~-CoL Star Cut
New York. A .... all for • wo-.I See the a.ueiq or M.l No 62-G
how ...... why 01 it ill "Tia. Maa Who," the Mas_U '
~er Productioll for M tro, .tarriq Bert L)'tell, from Uoyd 0.1>0.....'.
Saturday Enm-. Poet alory.

OFF WITH SHOES, DOWN WITH THE SHOE TRUST I Joet 1oe-'
cau.. a cbit of a .m had told h.r ado......b. could IlOt 10e COlltellt with
a ,mediocrity, but .....led "a -. who," New York w.. ill a faro...
..aillet th. .hoe trueL The Eut Side or.&Ilised barefoot cluMI _D
ill the lta1iaa eec:tioD w_riq .ta- ..... _UJted .... had their aII_
tOI'll off. ADd th••hoe maaufactuNn, ia cIeepair, took to roqlmeck
tectic.. See laow a __ Nt out to kill the .h_ trut, iD "T1oe Mall
Who," the M.tro pictu... etarri.. Bert LyteII, a MaxweI1 Iear.- pro
ductioa, from Uoyd O.bonae'. fuciaatiq Saturday E..... Poat alory.

LIKE HOLY SAINTS OF YORE, the couple pro........ FiftIa
A" DU. barefoot, but reu.aoll ....ot the ca_. It... _methi..
riaht-up-to-th••millute, crucial, hectic. Their aim lo IDU t10e alloe
truet ..... eet aD .",..ple to the pIlOp'" A .... t10ey cIreued to kill,
the man in tuxedo, the WOmaD i. , __. How the aIloe reformer
found bim..1f heateD hy falliq in loy. with the dauahter of tb. ".boe '
tnut" proYide. 0.. of th 'Iltertaiailla eituatiou ill "The MaD Who,"
a Maxw.1l Ka~.r productioll for Metro, etamlla Bert L)'teU, fro. th.
Saturday E" ai.. Po.t .tory hy Uoyd O.bom•.
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HEADED OWN PARADES;
LYTELL NOW BLASt

Bert Lytell, Metro star, whose latest
picture. "Th Man Who," a Maxwell
Karger production, is now showing at
the Theatre. confesses to being
utterly blase where big parades are con-

..............---- ---c mea. Hi l' i tha while acting
for the above picture in Jacksonville,
Fla., his role demanded his walking
through the street barefoot. The
whole town turned out en mas e to
watch him, and the mob of curiosity
seekers always trailing near him,
brought him to such a state that now a
parade means little to him.

Arthur Zellner adapted "The Man
Who" to the scre n from Lloyd Os
borne's Saturday Evening Post story.
Arthur Martinelli photographed it, and
M. P. Staulcup designed the art interi
ors. The supporting cast includes Lucy
Cotton, Virginia Valli. Frank Currier,
Fred Warren, fary Louise Beaton
Tammany Young, Clarence Elmer, \'Iil
liam Roselle and Frank Strayer.
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ACTOR LOOKED JOBLESS
Tammy YOURg, who has the part of

the boa tful . ergeant in the B rt Lytell
picture, "The Man \Vho," from
Lloyd 0 bornC:s t ry in the aturday
Evening Po t, a fax 'ell Karger pro
duction for fetro, now . howing at the
. . . • .. Theatre, has played so many
"tongh" parts in picture that he has
taken to wearing a regulation second
ward ca'l, with a wagon-tongu vi or.

friend se ing Young going down
Broadway from. {etro's tudios in West

ixty-fir t treet, a ked him: "Doing
a Bo very part again. Tammany?"
"ope, ergeant,"..r pli d Young.
" ame thing," declared the friend, who
had been a m mber of thc A. E. F.

rtising

STORY BY LLOYD
OSBORNE ON SCREEN

"The Man Who," by Kin
of SteVeDIOD, 0riainaDY in

Saturday Evenina POit
Lloyd Osborne, the brilliant author

whose Saturday Evening Post story,
"The Man Who," adapted to the screen
by Metro, is now howing at the .
Theatre. with the ver 'atlle Bert Lytell
in the tarring role, has been known to
more than a generation of readers of
books and magazines. He is not only
noted for his original stories, but is
known as the stepson 0 f Robert Louis
Stevenson, with whom he collaborated
in three novel., "The Wrong Box,"
"the Wrecker" and "Ebb Tide," while
still in his early twentie .

He was born in San Francisco on
April 7, 1868, and wa United State
vice-con ul-General at Samoa and
Friendly Islands foreveral years up
to 1897. Tne work of his pen include
the following: "The Queen Versus.
Billy," "Wild Justice," "Love the Fid
dla:," "The Motor aniacs," Babby
Bullet," "Three peeds Forward," "The
Tin Diskers," "Schmidt," "Harm's
Way/' "The Kingdom of the World,"
"The dventurer," and others. .

He is also the co-author of two plays:
"The Little Father of the Wilderness"
and "The Exile."

His favorite diversions are boxing,
sailing, riding and motoring. He is a
member of the Lambs Club.

"The Man Who," a Maxwell Karger
Production, wa adapted to the screen
by Arthur Zellner. and photographed by
Arthur Martinelli. Mr. Lytell's sup
portinK cast include Vi~inia Valli,
Lucy Cotton. Frank Currier, Fred War
ren. Mary Louise Beaton, Tammany 
Younsr. Clarence Elmer, William Roselle
ahd Frank Strayer.

-----
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Where a woman'. uaual ". waut a man who"
I d. a man to battle with the shoe trait.

An ..tertainina' comedy of a man who made
New Yark walk barefoot.

DemoaItratiq that eY_ when JOUr ambitions
.... aboat to be acbieYed, a woman'. love
may .poiI the beat-laid p.... l' -Col. Star Cut

A atady of a man who aIDawed the eopbi8ti- or Mat No. 62-K

cated by ........ the IIreeb,
fuhjoubty attired, bat ... the
saints of the put.

A picture with shoe profiteeriat for ita plot, the d.....ter of
the "aboe trust" for ita heroine, and a shoel... youth for
ita b.o.

Sbowinc that fubioDa and bare feet~,o toaetber·

In which is made dear that you CUI fool the world if you
.ueceed in foom, younelf.

the groans of. th actors five gallons
more were hu tl din.

"The <fan Who" was adapted to the
creen by Arthur ZeHner and a pho

tographed by Arthur Martinelli. M. P.
Staulcup de igned the art interiors.
Others in the cast be ides Mr. Lytell
and fi Cotton are Virginia Valli,
Frank Currier, Fred rren, fary
Loui e Beaton. Tammany Youn , Oar
ence Elmer, illiam Roselle and Frank

trayer.
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Consider for a moment the troubles.
the many troubles~f a' dir ctor faced
with the nece sity of translating to the
screen an ice cream party in an ultra
fashionable home and then it will be
under. tood why the entire company,
including the stage hands and electri
cians employed in the making of the
Karger-Lytell picture, "The Man Who,"
now showing at the Theatre,
soon lost their taste for this staple des
sert.

In this entertaining' story of Lloyd
Osborne, which appeared in the Sat
urday Evening Post, the hero, a re
turned soldier from over eas. is given a
reception with a number of his wounded
buddies by some young society debu
tantes, who served the wounded vet
erans ice cream.

To Mr. Bert Lytell, the star, and Lucy
Cotton, who plays one of the leading
feminine roles, as well as to the re t
of the company, that ice cream item
appeared very attractive.

Director Maxwell Karger ordered ten
gallons of ice cream. Everyone wa
erved and then they tarted to shoot

the scene. The entire company w nt
to their ice cream with a reli hand
ev ry plate wa soon empty; a halt wa.
called while di hes were refilled. It
was not long before the ten-gallon can
was em,ty.

Then, as will happen in pictures, it
was found that the cenes had to be re
taken and another ten-gallon can wa
brought to the tudio. There was not
the arne enthu ia m about putting thi
lot away,

After forcing down the last poon
ful in rehear al before the camera
st rted turnin, f r. Lytell had no
trouble in appearing ba hful hen Mi
Cotton a the 'ociety debutante fed him
the cr am. Th n came the final party
cene. with all the wounded again bu

on the ice cream. Dishe were order d
refi lied, but as the remaining cream had
melt d a new Quota had to be order d
o that it would appear in proper con

ical hape befor the camera, and to

Mutinous Actors Forced to Eat
Huge Quantities oflee Cream

LYTELL
ROMANCETHE

ERT

Filming of "The Man Who" in
South Brinp Thousand. of

The Inquisitive

SPEAKS IN SILENT DRAMA

Maxwetl Karger, who e Metro pro
duction, "The fan Who," starring Mr.
Bert Lytetl, is now at the .... Theatre.
is a forceful director in his language
~ pecially when he desires to impress
something particular upon those acting
before the camera.

In this story by Lloyd Osborne, pub"
lished in the Saturday Evening Po t,
there are a number of scenes dealing
with soldiers, and for this part a num
ber of veterans of the First Division
were engaged. After listening to the
Metro director a he ordered the vet
erans about the settin~ in the Metro
studios, the soldiers decIded: "That bird
must have been a sergeant. He's a reg
ular army guy."

Arthur Zellner adapted the story to
the screen and Arthur Martinelli pho
tographed the picture. M. P. Staul
cup designed the art interiors. Mr.
Lytell's supportinll cast includes Lucy
Cotton, Virginia Valli, Frank Currier.
Fred Warren, Mary Louise Beaton,
Tainmany Young, Clarence Elmer Wil
liam Roselle and Frank Strayer.'

VET.5 DUB DIRECTOR
"REGULAR ARMY GUY"

For Bert Lytell th "ilent drama"
has become silent in name only. In his
latest Metro picture, "The Man Who,"
a Maxwell Karger production now
howing at the ...... Theatre, the gift

ed tar does more public speaking than
many a succe sful campaign r.

The Slar was called upon to barefoot
it about the streets. making oap-box
speeches again t the shoe trust. Al
though the camera doe not record the
voice, it doe show the mu cular move
ments of the throat in such detail as to
require real <peaking when such is
called for in the story. As a conse
quence, Bert opened the well .prings of
his oratory and literally took the hide
off the shoe trust.

"The Man Who" is from the Saturday
Evening Po t story by Lloyd Osborne.
Arthur Zellner adapted it.

More Snappy Publicity and Some Catch Phra es

Those sunny thoroughfares of Jack
sonville, Fla., felt very soothing to the
bare feet of Bert Lytell after the cold
of New York, when the star and his
company in "The Man Who," a Max
well Karger production for Metro, now
showing at the Theatre, went
on location in the Southern city;

With the blizzard weather that hit
New York, making it impossible to
shoot a number of the exterior scenes
for this screen version of the story of
Lloyd Osborne, as published in the Sat
urday Evening Post, the company left
for Jacksonville.

The advent of the Metro company
aroused widespread interest in thl'
Southern city. So dense was the crowd
of curious around the apartment houses
in an exclusive residential ection of the
city where some pictures were taken
that in spite of the early morning hour
when the company went to work Direc
tor Karger had to enlist the aid of the
police to make his shots.

The large contingent of extras which
it was planned to use in the street scenes
did not wait to see the casting director,
but reported en masse where the pre
liminary scenes were being shot, evi
dently with the idea that they might by
some chance or other be used in other
parts 0 f the picture.

"The Man Who" was adapted to the
screen by Arthur Zellner and was pho
tographed by Arthur Martinelli.

Mr. Lytell's supporting cast include
Lucy Cotton, Virginia Valli, Frank

-Currier, Fred Warren, Mary Loui<e
Deaton, Tammany Young. Clarence El
mer, William Roselle and Frank
Strayer.

CROWDS GAPE AT
BAREFOOT PARADERS
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